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FSC Forest Week 2025

Every year, FSC Forest Week spotlights the importance of sustainable 
forestry worldwide. In 2025, we asked organizations and individuals to do 
their one thing for the forests  -  motivating each of us to make one simple, 
conscious choice to help our forests and the planet we all share. 

FSC-ŎŜǊǘƛŦƛŜŘ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ǎƘŀǊŜŘ ǘƘŜƛǊ ΨƻƴŜ ǘƘƛƴƎΩ ŀŎǊƻǎǎ ǎƻŎƛŀƭ ƳŜŘƛŀΣ 
organized forest walks, and hosted community events. 

We are delighted about the FSC Forest Week 2025 successes despite 
some platform challenges, and we are excited to share them with you. 
²Ŝ ŀǊŜ ŀƭǊŜŀŘȅ ƛƴŎƻǊǇƻǊŀǘƛƴƎ ǘƘƛǎ ȅŜŀǊΩǎ ƭŜŀǊƴƛƴƎǎ ŀƴŘ ƭƻƻƪ ŦƻǊǿŀǊŘ ǘƻ 
continued engagement with our growing global audience in the years to 
come.

[ŜǘΩǎ ŎƻƴǘƛƴǳŜ ƻǳǊ ŎƻƭƭŜŎǘƛǾŜ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ƘŜƭǇ ǇǊƻǘŜŎǘ ǘƘŜ ǿƻǊƭŘϥǎ 
forests for future generations.

© Forest Stewardship Council® ςFSC® F000100

ONE THING FOR THE FORESTS
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70
participating 

countries

more followers on 
social media 

30K 140M
potential impressions 

#FSCForestWeek

registrations from 
various organizations

1K

FSC Forest Week achieved 
widespread  global awareness 
with over 140 million hashtag 
impressions. 

This led to tangible brand 
growth: almost 30,000 new 
followers on FSC International ´s 
social media accounts. 

Campaign 
Reach

© Forest Stewardship Council® ς FSC® F000100

Almost More than

More than Almost
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Campaign Reach Comparative
While FSC Forest Week 2025 saw a decrease in registrations, the total impressions remained exceptionally high. FSC 
LƴǘŜǊƴŀǘƛƻƴŀƭΩǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ŎƘŀƴƴŜƭǎ ŜȄǇŜǊƛŜƴŎŜŘ ǎǳōǎǘŀƴǘƛŀƭ ƎǊƻǿǘƘΣ ǿƘƛƭŜ ǘƘŜ ƎŜƻƎǊŀǇƘƛŎŀƭ ǊŜŀŎƘ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴ ŀƭǎƻ 
expanded.
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Followers:  Almost 30K more on social media

Registrations: Almost 1K from various organizations

Impressions: More than 140M potential impressions 
#FSCForestWeek

Countries: More than 70 participating countries

FSC internal use
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Global Campaign Engagement

Content resonated with global 
audiences.

Global engagement is on par with 
industry standards for NGO campaigns.

C{/ LƴǘŜǊƴŀǘƛƻƴŀƭΩǎ ƻǿƴŜŘ ŎƘŀƴƴŜƭǎ 
surpassed average rate for commercial 
sectors, typically 0.5% - 3%.
* #FSCForestWeek across all accounts 
ϝϝC{/ LƴǘŜǊƴŀǘƛƻƴŀƭΩǎ ƻǿƴŜŘ ǎƻŎƛŀƭ ŎƘŀƴƴŜƭǎ

by more 

than 400 
authors

from more 

than 1,3K 

posts
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More than 

21K interactions
likes, comments, shares, etc.

Global*: < 1%

Engagement rate

Owned**:  5%

Note: There is minimal overlap between FSC Owned and Global content, as  
a few FSC Owned accounts reflect in the top 50 by impressions.
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FSC International Owned Content Overview
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Average Engagement Rate: 5.4% 

Note: There is minimal overlap between FSC Owned and Global content, as  
a few FSC Owned accounts reflect in the top 50 by impressions.

FSC's owned audience was highly engaged, highlighting the value of building community on 
owned platforms. It likely shows the success of employee advocacy ς encouraging staff to 
ŜƴƎŀƎŜ ǿƛǘƘ ǘƘŜƛǊ ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ǎƻŎƛŀƭ ŎƻƴǘŜƴǘΦ
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News presence

1%13% 
Facebook

X

16% 71% 
Instagram

Instagram:  Primary driver of 
engagement and visibility.

X & Facebook: Secondary 
amplification channels.

News Presence: Limited and 
minimal coverage.

© Forest Stewardship Council® ς FSC® F000100

Platform 
Distribution 

Note: Includes data from Facebook, Instagram, and X generated between 1 Sepς10 Oct 2025, sourced from 9ƳǇƭƛŦƛΩǎ listening tool. Data for 
China was collected directly from WeChat. Since the Emplifi listening tool captured the highest impressions for #FSCForestWeek. 
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Social Media Impressions by Region

APAC achieved the highest 
impressions during the campaign, 
followed closely by Europe.

Africa focused on in -person events 
and had 263K impressions.

LATAM focused on influencer 
collaboration through stories.

© Forest Stewardship Council® ς FSC® F000100

Note: Includes data from Facebook, Instagram, and X generated 1 Sepς10 Oct 2025, sourced from 9ƳǇƭƛŦƛΩǎ listening tool. Data for 
China was collected directly. Since the Emplifi listening tool captured the highest impressions and mentions for #FSCForestWeek, 
ǎƳŀƭƭŜǊ ŀŎŎƻǳƴǘǎ ƘŀǾŜ ōŜŜƴ ƎǊƻǳǇŜŘ ǳƴŘŜǊ ΨhǘƘŜǊǎΩΦ

NA: North America, LATAM: Latin America, APAC: Asia-Pacific 
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Campaign Registrations & New Technology

© Forest Stewardship Council® ςFSC® F000100

The 2025 campaign marked the first year 
using the FSC Brand Hub as the central 
platform to access assets.

While the global technology transition 
resulted in fewer organizations 
registering for the campaign, we still 
achieved a strong adoption rate.

22%

78%

Registration distribution

Manual Brand Hub

Total 2025 registrations: 990
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Registrations & Impressions by Region

© Forest Stewardship Council® ςFSC® F000100

Africa
Registration: 1%
Impression: 0.2% of total reach

 

Europe
Registration: 68%
Impression: 14.5% of total reach

LATAM
Registration: 13%
Impression: 1.2% of total reach

APAC 
Registration: 12% 
Impression: 80% of total reach

NA
Registration: 6%
Impression: 0.7% of total reach

!t!/ ŘǊƻǾŜ ул҈ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴΩǎ ǘƻǘŀƭ ǊŜŀŎƘ ǿƛǘƘ ƻƴƭȅ мн҈ ƻŦ ǘƻǘŀƭ ǊŜƎƛǎǘǊŀǘƛƻƴǎΣ ǿƘƛƭŜ 9ǳǊƻǇŜ ƘŀŘ 
the highest registration rate, and 14.5% of the impressions. 
Big accounts drove higher impressions  (e.g., McDonald's in APAC with 80M+ impressions)
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Top five posts of the campaign

©Forest Stewardship Council® ςFSC® F000100

FSC Forest Week 2025 shows Europe-driven participation but APAC -driven visibility. McDonald's 
Japan delivered more impressions than all of Europe, North America, Africa, and LATAM combined.
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Impressions: 7.9MImpressions: 82M Impressions: 7.9M  Impressions: 3.8M Impressions: 2.4M 

MSI GAMING
CHINESE TAIPEI

WWF 
AUSTRALIA

CHICCO 
ITALY

Industry: Food, Agriculture & Beverage Industry: Services, IT & Logistics Industry: Services, IT & Logistics Industry: Certification, FSC & NGOs Industry: Retail, E-commerce & Consumer



1313

In-person events 

Columbia

Mexico

China

Indonesia

India

Vietnam

For FSC Forest Week 2025, in-person events were held globally. 
From an FSC-certified teak installation in Indonesia to hands -on 
learning experiences for children in Mexico and forest walks in 
Colombia and India, participants of all ages joined in the 
festivities. In Africa and Vietnam, local communities and 
stakeholders came together to promote forest stewardship, while 
China showcased interactive displays, bringing the goals of 
#FSCForestWeek to life worldwide.

Africa
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FSC Bonn Staff Activation & 
One Thing Wall

In Bonn, our staff quiz and One Thing 
Wall Installation drove campaign 
awareness and individual engagement 
among FSC staff.

One Thing Wall highlights:
Å 5ƻƴΩǘ ƪƛƭƭ ǘƘŜ ōŜŜǎ
Å Eat insects
Å Buy second-hand furniture
Å Use reusable cups
Å Use real towels not paper towels
Å Pick mushrooms in the wild
Å Work for FSC
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News Presence

Italy

Italy

As FSC International did not engage the press, engagement was driven locally by 
Country Teams ς with Italy investing in traditional media advertising.
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12/17/2025

Influencer Marketing

MexicoEcuadorPeru

The 2025 campaign in Latin America placed strong emphasis on influencer collaboration. 
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Participant 
Profiles
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Industry Segmentation: Registration

The highest level of engagement came 
from the core forestry and wood 
product sectors,  with Paper, Pulp & 
Tissueshowing the largest number of 
registered entities.

Beyond the core industries, there is 
significant participation across diverse 
sectors, including Packaging, Furniture 
& Construction, Printing, Graphics & 
Labels, and Certification, FSC & NGOs 
group.

© Forest Stewardship Council® ςFSC® F000100
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FSC internal use


