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FSC Forest Week 2025

Every year, FSC Forest Week spotlights the importance of sustainable
forestry worldwide. In 2025, we asked organizations and individuals to do
their one thing for the forests - motivating each of us to make one simple,
conscious choice to help our forests and the planet we all share.

FSC-certified organizations shared their ‘one thing’ across social media,
organized forest walks, and hosted community events.

We are delighted about the FSC Forest Week 2025 successes despite
some platform challenges, and we are excited to share them with you.
We are already incorporating this year’s learnings and look forward to
continued engagement with our growing global audience in the years to
come.

Let’s continue our collective commitment to help protect the world's
forests for future generations.
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Sl More than

Sompaian 30K 140M
Reach

more followers on potential impressions
FSC Forest Week achieved socialmedio A #FSCForestWeek

widespread global awareness
with over 140 million hashtag

Impressions.
P More than Almost

/0 1K

participating registrations from
countries various organizations

This led to tangible brand
growth: almost 30,000 new
followers on FSC International’s
social media accounts.
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While FSC Forest Week 2025 saw a decrease in registrations, the total impressions remained exceptionally high. FSC
International’s social media channels experienced substantial growth, while the geographical reach of the campaign also
expanded.

Followers: Almost 30K more on social media Impressions: More than 140M potential impressions
#FSCForestWeek

Countries: More than 70 participating countries

Registrations: Almost 1K from various organizations
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Global Campaign Engagement

More than Engagement rate

21K interqctions Global*: < 1% Owned™™: 5%

likes, comments, shares, etc.

Content resonated with global
audiences.

Global engagement is on par with
from more by more industry standards for NGO campaigns.

than 1,3K than 400 FSC International’s owned channels
surpassed average rate for commercial
posts authors sectors, typically 0.5% - 3%.

* #FSCForestWeek across all accounts
**ESC International’s owned social channels

© Forest Stewardship Council® — FSC® FO00100 Note: There is minimal overlap between FSC Owned and Global content, as
a few FSC Owned accounts reflectin the top 50 by impressions.




FSC's owned audience was highly engaged, highlighting the value of building community on
owned platforms. It likely shows the success of employee advocacy — encouraging staff to
engage with their organization’s social content.

Impressions in Millions Engagement Rate (ER)

B Instagram
Tiktok
Facebook
LinkedIn
X

0,02 0,0003 ® Instagram Facebook LinkedIn

Instagram  Tiktok  Facebook LinkedIn X

Average Engagement Rate: 5.4%
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a few FSC Owned accounts reflectin the top 50 by impressions.




Platform
Distribution

7o

Instagram

Instagram: Primary driver of
engagement and visibility.

X & Facebook: Secondary
amplification channels.

o o
News Presence: Limited and o 1 /
(o)

minimal coverage.

Facebook
News presence

: . Note:Includes data from Facebook, Instagram, and X generated between 1Sep-10 Oct 2025, sourced from Emplifi’s listening tool. Data for
OF t St dsh 1® -FSC®F 1 . . . P . . . .
orest Stewardship Counci SCEF000100 China was collected directly from WeChat. Since the Emplifi listening tool captured the highestimpressions for #FSCForestWeek.




Impressions in million

APAC achieved the highest
Impressions during the campaign,
followed closely by Europe.

Africa focused on in-person events
and had 263K impressions.

LATAM focused on influencer

5
1,7 1 . .
0 collaboration through stories.

— — : I
APAC Europe LATAM NA Africa Others

NA:North America, LATAM: Latin America, APAC: Asia-Pacific N hte: Includes data from Facebook, Instagram, and X generated 1Sep—10 Oct 2025, sourced from Emplifi's listening tool. Data for

© Forest Stewardship Council® - FSC® FO00100 China was collected directly. Since the Emplifi listening tool captured the highestimpressions and mentions for #FSCForestWeek,
smaller accounts have been grouped under ‘Others’.



Campaign Registrations & New Technology

Registration distribution
Total 2025 registrations: 990

The 2025 campaign marked the first year
229, using the FSC Brand Hub as the central
(]
platform to access assets.

While the global technology transition
resulted in fewer organizations
registering for the campaign, we still
achieved a strong adoption rate.

Manual Brand Hub
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Registrations & Impressions by Region

APAC drove 80% of the campaign’s total reach with only 12% of total registrations, while Europe had

the highest registration rate, and 14.5% of the impressions.
Big accounts drove higher impressions (e.g., McDonald's in APAC with 80M+ impressions)
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Europe

Registration: 68%
Impression: 14.5% of total reach

2

APAC

Registration: 12%
- |mpreSSion2 80% of total reach




Top five posts of the campaign

FSC Forest Week 2025 shows Europe-driven participation but APAC-driven visibility. McDonald's
Japan delivered more impressions than all of Europe, North America, Africa, and LATAM combined.
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Impressions: 82M Impressions: 7.9M Impressions: 7.9M Impressions: 3.8M Impressions: 2.4M

Industry: Food, Agriculture & Beverage Industry: Services, IT & Logistics Industry: Services, IT & Logistics Industry: Certification, FSC & NGOs Industry: Retail, E-commerce & Consumer
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Norme & Tributi

Infissi, pompe di calore e cappotti: Irap sui dividendi,

3l altae ] so. . s - s la partita ¢ apert: che
ultimi giorni per 'invio dati al’Enea | o scsicunasioni

Failacosagiista
per le foreste.

Professionisti della crisi
«pit incisivi e decisivi»




travelerasperu 27m
@ See translation >

#FSCForestifeek &

b

Una excelente iniciativa de @fsc_latinamerica para
recordar que con pequefias acciones podemos marcar
la diferencia en nuestro planeta & .

caroline_nasevilla® 38m

© Watch full reel >

fsc_latinamerica







The highest level of engagement came
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